Henry Stewart Talks: The Marketing and Management Collection 

AVAILABLE NOW: Online Seminars in Marketing, Management, Finance, Strategy, Organization and more!

[bookmark: _GoBack]OIST has coordinated trial access to the Marketing and Management Collection for July 23 – December 31, 2014.

This online resource includes online seminars in marketing, management, finance, law and more by leading experts whose names you will recognize.

The Marketing and Management Collection includes over 800 specially prepared audio-visual lectures, organised into 67 comprehensive series and delivered by a) principals, managers and advisors from the business world and b) leading academics. It makes available a wide range of detailed, practical knowledge on subjects as diverse as Change Management, Doing Business in India, Business Ethics, Information Technology, Bargaining and Negotiations, Data Mining, Retail Marketing, Bayesian Analysis, Sport Marketing,Pharmaceutical Marketing, Supply Chain Management and Export Marketing to name just a few series.

Check out all 700+ seminars organized into 60 series at www.hstalks.com/go/browse.
If you are off campus, you will be asked for a username and password:
Username:  oist
Password:  member

Here are just five out of 69 available series:
Strategy as Practice edited by Prof. David Seidl and Prof. Paula Jarzabkowski of University of Zurich, Switzerland
Business Ethics and Corporate Social Responsibility edited by Prof. Colin Fisher, Nottingham Trent University, UK
Quantitative Financial Risk Management edited by Dr. Stephen E. Satchell, Trinity College, University of Cambridge, UK
Managing Organizations edited by Prof. Stewart Clegg, University of Technology Sydney, Australia
Doing Business in China I (15 Talks in Series)


