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I Quick Facts About Us vaasalGai

 World leading provider of expertise in customer-centric energy market analysis, e.g.
 World’s leading source of data on customer loyalty
* Europe’s leading source of up-to-date retail market energy prices: Official source for EC
* Global Focus: 60 energy markets
 World’s leading analysts of smart programmes (500+ Database)
* Member of the World Economic Forum Global Agenda Council on the Future of Electricity (2014-2016)
* Founders (with e-meter) of the European Smart Energy Demand Coalition

e 1000s in global sourcing network

* Clients: Governments, regulators, energy companies, vendors. Public clients include:



500 Smart and Renewable Programmes Analysed Vddsd
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Regulation & Superv:snon Bureau

Equal partners in €4.1m EU funded project

to build a platform for the realistic DR and
COSSOndrO Energy Efficiency modeling of energy market Abu Dhabi TOU Trial
' stakeholders and consumer behaviour.
More info at: http://www.cassandra-fp7.eu/ European
Commission

€4.5 EU funded project to provide best

ADVANCED practice o Rl grid technology, Demo sites and partners

regulation and consumer engagement in NERY gy seroncn STeROF RWE
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alue ANC smart grid. Partners include ENEL, Iberdrola, o - I l s
0 EECIEWE RWE, ERDF and others. i ' Australian Government
More info at: http://www.advancedfp7.eu/ Comss ¢ iy ? gj m -
|- Mcoama = Australian Renewable
e LS < Energy Agenc
A major European Union funded project for = 2 0\*!\ “‘r sy Aseney
the EU Director General of Energy to -
develop a cross border balancing market 150 Renewable
platform (Virtual Power Plant). Active Demand Pilots Integration
More info at: http://www.ebadge-fp7.eu/ Projects Globally
) @ ‘ vaasaEil
Respond 2010 Impact of Monitoring n UK
O wunlock Demand R’?Sponé‘y
ot . PEs, ___“:‘” m"’m 200 / 30 Smart Grid
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i i 130 DR/EE Projects in Norway V ENTYX &=

Best Practice Smart Billing 13
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I Co-Founders of Smart Energy Demand Coalition (SEDC) VddSd
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Customers want change vaasa[5ad

meners faid b

_l_i_r_lf:rgy big six feel heat on p;j; Miliband turns GREED OF
:];‘g:;;neat vl ENERGY

After shock 8% rise,
more fatcat energy /
firms are set to give
two fingers to us all
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o igh prices. Most didn't have the quts to tum up and
= lackeys instead. What contempt they hold us in...

SSE's record £10.5m fine for price con

Powe firm's profits surge by 38%
s your bill goes up by a QUARTER
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Mainstream commercialised

solutions already exist
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SolarCity Google
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nternet connection

Wireless connection

heating or oil heating
Hourly priced
Fortum Tarkka

Weather forecast

User interface pc, tablet B S
g electricity contract
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Mainstream commercialised vaasa(Eai

) Open Utility PPAS Pilot  Blog  About  Contad

SOI Uti O n S a I rea dy eXiSt Maximise your investment

Earn up to 20% more for your exported power.

‘We will find you the best price for your power by comparing the
whole market and help you navigate the different quotes. Your Export Power Quotes

Source: Honeywell, Apple : 3 S ov 591
2L, 5872 .
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I Mainstream commercialised vaasa(3ns
solutions already exist




I Or nearly... vaasa3as
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I Feedback is not boring vaasa @3l




Benefits are clear

Norwegian Cumulative Residential Savings
GWh saved at 80% usage for up to 2 years
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I But Don’t Forget the Consumer

Energy Consumption Reduction
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I And some competitors EEREIETT

4477  SUVILAHDEN AURINKOVOIMALA

AURINKOSAHKOA KOTIISI

Melsingin Suvilahteen vaimistuu mosliskunussa 201 Suomen suurin
‘aurinkovoimala. Hanki itsellesi rimikoitu aurinkopaneeli voimalasta. Seat kaiken
‘pancelis! tuottaman sahkon Kiytto6si ja hyvityksen nbet suorasn sihkblaskussasi

e s | 888883088858
i 4,40 € | Besssasuaets

## HELSINGIN .
ENERGIA Centralised solar: 1188 Panels for Purchase

SOLD OUT!

WE STARTED A NEW POWER PLANT DESIGN. LEAVE YOUR CONTACT
DETAILS, YOU WILL BE THE FIRSSTOSXNOW WHEN NEW PANELS WILL
BE ON SALE.

E LEAVE YOUR CONTACT INFORMATION

FREE SOLARPANEL  (0)
11 BOUGHT A SOLAR PANEL (1188)

SOLAR POWER PLANT INSTALLED SOLAR PANELS ON THE LOCATION AND AVAILABILITY. ALL PANELS TO PRODUCE THE SAME AMOUNT.

'i Solar power plant on Facebook | Share Tweet n ,
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More needed than just the offering

vaasal3as

Intervene
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I More needed than just the offering vaasa (@

Actionable Framework

REGULATION SOCIAL SCENE ‘,

You

Facilitating and creating infrastructure, Consumers tell of exciting m

markets and offerings S ::et;:zl:ei:ii: ::i share @

ENERGY INDUSTRY MEDIA & REPS

Infrastructure (including market)
Relationship

Information / education
Offerings & rewards

_rce: ADVANCED FP7 Project, 2014

News, commentary, opinion,
advice, action
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Developing the Consumer Experience

)

Build Public Insight into Potential Benefits
of Feedback & Automation

e.g. Public promotion of state- A
of-art but realistic pilots

eg.Enlist large num_ber of Create & Publicise Positive Consumer
consumers on attractive, fun, Experiences of Feedback

rewarding feedback schemes

e.g. Educate, encourage and
Deepen the Positive Consumer Experience

assist consumers to experiment

through feedback —

e.g. Offer free, reversible, D Introduce Additional Tools, Automation &
guaranteed, opt-in services to limited Time-of-Use to the Consumer Experience Shown by

number of consumers for one-year N ——, :
y Pilots to Date

e.g. Offer paid, reversible, opt-in E Mass-Customise the Consumer Experience
services to all consumers in market

B Lawe COSIS." promgte Socsl F Normalise The Consumer Experience
norms, possibly legislate

Use of Technology J Utility Communication




...first step in new business models vaasa(Z2ai

OoWw. ,
SolarCity e

How Fortum depicts
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Next Generation Architecture
for Big Data & Analytics I
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Next Generation Architecture
for Big Data & Analytics

Utility of the Future

sustainabilty, affordabily
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LichtBlick vaasaGid
O © () die zukunft der Energie

Building on a Community Energy Management Platform.

. A COMPANY THAT
- FOCUSES ON THE ENERGY |
| OF THE FUTURE. |

LichtBlick’s platform that integrates distributed
energy suppliers and consumers.
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energy
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OVO Communities, a new era of energy is here

Say hello to OVO
Communities

A new era of energy is here — one that can
benefit you, your family and your
community




'o'zenergy

Energy provider with market
leading value and service

Smart controls and online service
tools enabled by smart meters

Self-supply of l ‘ ‘
locally produced energy

Everyone

can benefit from

* Using less & paying less
* Befter service & greener energy
* Engaging locally

)

. Loft /W
- | Insulation
0 =0

Energy efficiency measures
with ECO & Green Deal funding

X

vaasal3as

You do We do
« Register with OVO Communities (aXg  «Provide detailed info on possibilities
« Register brand and trademarks { a | Sign an agreement
= Set up a legal entity - as necessary * Provide you with a welcome pack
Step 1: Get started
 Dedide on target customers l@l « Help model the economics & opfions

Step 2: Define community

.= Trade on your behalf
. * Develop a pricing model
= Ensure offer complies with regulation

* Dedde where to buy your power
* Set your price point
* Dedde on discount mechanisms

Step 3: Design your offer

Step 4: Sign up customers

= Manage online registration process

* Register on OVO supply license
* Process - incl. industry settlements

« Define marketing channels
= Start marketing the offer

= Regular reviews of performance 4 ‘\‘ = Send statements and collect payments
= Update and amend offer as necessary l‘ ' . = Provide on-going customer service
* Engage with customer base " * Provide on-going operations

Step 5: Run energy company



Supply and Energy Services are
Showing Signs of Separation

1300 136 882 ®, Contact your nearest office.
O INFINITY
* R

HOME  ABOUTINFINITY ~ PRODUCTS ~ BLOG  OFFICE LOCATIONS

MDD DD EDRDDARARRA A

Q SOLAR POWER @ HYBRID e SOLAR HOT WATER @ AR CONDITIONING @ ENERGY EFFICIENT LIGHTING @ COMMERCIAL SOLAR PV

Infinity Solar is Changing

& INFINITY O INFINITY
In 2013, Infinity Power was initially launched as a sub-brand of its bi
In 2013, Infinity lylaunched as  sub-brand o ts big ’.’SDLAR ”F’DWER

brother - Infinity Solar. With the requirements of our customers @ = E e W aiumons maoe st
increasing, so did our business. Infinity Power not only is the best choice

for your solar power requirements, but we now cater for a whole variety

of household and business power needs.

vaasal3as
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| Believe in something vaasa[Ei3

Good
%,.,, Energy -a;ANatlonalTrust

Would you like
electricity that’s
local, natural and
supports the
National Trust?

Renewable energy for a bigger
impact and purpose \‘

A Shared Vision




| Not an investment vaasa(Eid

STOP SWEATING
START SAVING

GO SOLAR FOR $0 UPFRONT

BONUS

$500

MYER GIFT
CARD*




] @ POwWERSHOP vaasaEud

It is possible to get people excited about energy.

Change for
= Good
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F Comfort, Control & Cool vaasalGai

More Fair
Engaged in a regional exclusive .
partnership with innovation that 2.'.‘2’?3’5;??2.,3

customers are excited about. 50 you need never

rrrrrrrrrrrrrrr

EW Direct
A Energy

approach to selling

and buying power.

oooooooooooooo
the real price of

exactly who's
J A W B O N E charging you what .




| FREE

News 29.1.201520:08 | updated 29.1.201520:11

Electricity grid upgrade heralds
bigger bills for consumers

Finnish electricity companies plan to spend close to seven billion euros to
upgrade the distribution network and to ensure that storms and other forms of
extreme weather won't cause blackouts in the future. However building a more
reliable distribution grid could mean customers will face bigger electricity bills,
particularly in rural areas.

w 14 people recommend this. Be the first of your friends.

Power companies are looking to make blackouts a thing of the past by investing in a more reliable
electricity distribution network. Image: Yle
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 Spreading the word
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I Word of Mouth vaasalGai

Toronto Hydro
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